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While 
many New 
Year’s reso-
lutions have 
been cast 
away by now, 
the new busi-
ness year is 
just getting 
started. That 
means busi-
ness plans 

are being updated, taxes are 
being prepared and changes 
are being considered.

One of the main missions 
of the Economic Develop-
ment Council of Tallahas-
see-Leon County is to help 
existing businesses grow, 
which creates jobs and 
impacts the entire com-
munity. To help make that 
possible, we maintain an 
inventory of tools that make 
upgrading facilities, adding 
equipment or creating posi-
tions easier, and in many 
cases, far less expensive. 

That is especially true if 
the business is located in 
the local Enterprise Zone or 
Community Redevelopment 
District, large areas in the 
central, southern and west-
ern part of the county. If you 
are not sure if your business 
is in one of these zones, visit 
our maps on the EDC web-
site at www.taledc.com. 

Here are some useful 
resources already assisting 
businesses throughout the 
community and which are 
available to help many more. 

If your business is intro-
ducing a new product or 
service that requires train-
ing for employees, these 
local and state programs 
are worth exploring:

 The Targeted Business 
Program is a local govern-
ment tax-refund program 
available to new and exist-
ing businesses that creates 
value-added jobs within 
the City of Tallahassee and 
Leon County. The program 
seeks to reward businesses 
that will diversify the econ-
omy, are suited to the city 
and county’s business mix, 
and will generate revenue 
growth from the sales of 
goods and services outside 

the local economy.
 The Incumbent Worker 

Training Program is fund-
ed by the federal Work-
force Investment Act and 
administered by Workforce 
Florida Inc. Through this 
program, businesses can 
customize training for cur-
rently employed workers 
to keep Florida’s workforce 
competitive in a global 
economy and to retain exist-
ing businesses.

 The Urban Job Tax 
Credit Program provides 
tax credits to eligible busi-
nesses that are within the 
13 designated urban areas. 
In Tallahassee, the credit is 
$1,000 per qualified job.

There also are a number 
of small business financ-
ing tools and incentives 
administered by the fed-
eral government that give 
expanding companies solid 
financial options.

 The 504 Loans Program 
provides small businesses 
with long-term, fixed-rate 
financing to acquire major 
fixed assets for expansion or 
modernization.

 The 7(a) Loan Pro-
gram includes financial 
help for businesses with 
special requirements. For 
example, funds are avail-
able for loans to businesses 
that handle exports to for-
eign countries or operate in 
rural areas

 The State Small Busi-
ness Credit Initiative (SSB-
CI) leverages private capital 
for Florida’s small business-
es, which is defined as hav-
ing 500 employees or fewer.

The EDC has experi-
enced staff ready to help 
you determine if you qual-
ify and then help you navi-
gate the process. You also 
should talk to your tax pro-
fessional to see if these pro-
grams can help reduce your 
effective tax rate. For more 
information about these 
financial incentives, visit 
www.taledc.com or call us 
at 224-8116.

— Beth Kirkland is execu-
tive director of the Economic 
Development Council of Tal-

lahassee-Leon County.
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Business tools can 
help with expansionSocial media can pose 

a hazard for employers
Gone 

are the 
days when 
employees 
complain 
about their 
bosses or 
unpleas-
ant work 
experienc-
es to fellow 
employees 

in front of the company 
water cooler.  

In today’s technology-
driven society, employees 
often use texts, emails or 
social media, such as Face-
book, MySpace and Twit-
ter, as an outlet to com-
plain about their bosses or 
a bad day. 

According to Facebook.
com, the average Facebook 
user has 130 “friends.” On 
any given day at least one 
of those “friends” is com-
menting about how he had 
a lousy day at work, and 
that his boss is a “jerk” or 
“scumbag” for something 
he/she did at the work-
place. 

Typically, an employ-
ee will post a comment of 
this nature at home on a 
home computer, intend-

ing that it remain among 
“friends.” Unbeknownst 
to the employee, however, 
the boss finds out about the 
posting the next day. The 
boss gets angry, and feel-
ings of employee disloyal-
ty erupt. 

The boss charges into 
the human resources 
department demanding 
that the employee be fired. 
A discussion ensues as 
to whether the employee 
should be fired because of 
the posting. What should 
the employer do? 

Before deciding to fire 
an employee because of a 
text, tweet, email or Face-
book or MySpace posting, 
an employer must consider 
that such action may result 
in an unfair labor prac-
tice charge by the Nation-
al Labor Relations Board. 
The National Labor Rela-
tions Act protects workers 
who engage in “protect-
ed concerted activity” for 
the purpose of “collective 
bargaining or other mutu-
al aid or protection.” The 
NLRB is a federal agency 
charged with enforcing 
provisions of the act.

Over the past year, the 

NLRB decided several 
cases expanding the scope 
of “protected concerted 
activity” in the context of 
employee social network-
ing activities.  

In one case, the NLRB 
found that an employer (a 
nonprofit social services 
provider) unlawfully dis-
charged five employees 
who had posted comments 
on Facebook relating to 
allegations of poor job 
performance previously 
expressed by one of their 
coworkers.  

In another, the NLRB 
concluded that an employ-
ee’s posting of a negative 
remark about her supervi-
sor on her personal Face-
book page was protected, 
even though she referred 
to her boss as a “scum-
bag.” In another case, an 
automobile dealership 
was found to have violat-
ed the act when it fired a 
salesperson for posting 
on his Facebook page pho-
tographs and commen-
tary that criticized a sales 
event held by the employ-
er. 

Finally, a sports bar and 
restaurant discharged 

and threatened to sue two 
employees who participat-
ed in a Facebook conver-
sation initiated by a for-
mer coworker about the 
employer’s tax withholding 
practices. The NLRB con-
cluded the employees’ con-
duct was “protected con-
certed activity.”

Employees have a right 
to discuss workplace 
issues. In an effort to pro-
tect itself, an employer 
should be aware of the 
law and develop carefully 
drafted social media poli-
cies. Such policies must 
make clear that they are 
not designed to discour-
age or prohibit appropri-
ate communications but 
to protect legitimate busi-
ness interests and pre-
vent harm to the com-
pany, its employees and 
customers. Narrowly tai-
lored interests should be 
specifically identified in 
the policy.

— Darren A. Schwartz is a 
partner in the Tallahassee 

office of law firm Rumberger, 
Kirk & Caldwell.  

Contact him at dschwartz@
rumberger.com. 
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Job seekers must be wary of employment scams

As 2012 begins, job 
seekers need to remain 
vigilant in their job search 
and on guard against peo-
ple willing to take advan-
tage of them. 

While scammers can 
find unsuspecting peo-
ple to exploit nearly any-
where, they know that 
those who are seeking 
employment may be espe-
cially vulnerable and they 
will seek them out. The 
goal of an employment 
scam is simple: to steal 
money or other resources. 
There are two main types 
of employment scams — 
online and face-to-face. 

“All job seekers should 
become well acquainted 
with the characteristics of 
false employment oppor-
tunities,” said Kimberly 
A. Moore, CEO of Work-
force Plus. “This is part of 
ensuring their safety and 
security in their employ-
ment journey.”

An online job scam nor-
mally takes place in the 
form of a listing offering 
a job with ridiculous bene-
fits, such as “make $2,000 
a week!” or “Make money 
in your sleep.” Charac-
teristics of online scams 
include:

 You can earn money 
quickly without any skills 
or experience.

 Someone requires 
money from you in order 
to process your applica-
tion.

 You have to purchase 
a product first in order to 
secure a position.

 They promise a job. 
This is a red flag because 
legitimate companies will 
never guarantee you a 
job.

 The job posting lists 
no employer, job title or 
contact information.

Special to the Democrat The job posting doesn’t 
allow you to apply directly; 
instead, you have to open 
multiple different windows 
and pop ups to get to the 
application. 

The second kind of 
employment scam takes 
place in person. These 
scams occur when a con 
artist poses as an employer 
to gain your trust and steal 
your financial information. 
Watch out for red flags 
including people dressed 
less than professionally. If 
someone is dressed casu-

ally or poorly, doesn’t seem 
to be well groomed, isn’t 
carrying a purse or brief-
case and has no uniform, 
logo shirt or other cloth-
ing or nametag, be on the 
lookout.

Legitimate employers 
seek employees with cer-
tain skills and experience. 
Be wary if they tell you 

there are no requirements 
for the job. Legitimate 
employers will never ask 
for your credit cards or 
other personal information 
prior to employment. 

Keeping these guidelines 
in mind will help assure 
that you have a safe and 
secure employment jour-
ney. If you have any ques-
tions about these or other 
employment guidelines, 
contact a Workforce Plus 
representative at any of 
the agency’s offices or call 
1-866-WFP-JOB1.
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