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Insurer Blue Cross and 
Blue Shield of Florida Inc. 
officially opened its latest 
Florida Blue retail center 
Tuesday in Tallahassee, a 
move to bring health infor-
mation and resources closer 
to the community.

T he  off ic e  at  2116 
Apalachee Parkway is 
designed to be a resource 
center with such services as 
health screenings, wellness 
events and information about 
health topics and insurance, 
the company said.

Pat Geraghty, chairman 
and CEO of BCBS Florida, 
said being accessible and 
available to the whole com-
munity is a primary goal 
of the Florida Blue proj-
ect. “It is a consumer mar-
ketplace more and more in 
health care, and we believe 
we need to be connected to 
each and every individual,” 

he said.
Tallahassee marks the 

eighth location in the state 
where BCBS has opened 
a Florida Blue center. The 
others are Tampa, Miami, 
Jacksonville, Orlando, Fort 
Lauderdale, Pensacola and 
Fort Myers.

The Tallahassee center, 
which totals 5,100 square 
feet and a has staff of 14, 
was built on an outparcel in 
front of the Target depart-
ment store. Florida Blue will 
have an opening event this 
weekend for the community 
with food, music and health 
demonstrations. It’s 10 a.m. 
to 5 p.m. Saturday and noon 
to 5 p.m. Sunday.

Local officials and health 
professionals got their first 
look at the center Tuesday 
morning. Agency for Health 
Care Administration Sec-
retary Elizabeth Dudek 
said she was glad to see 
the facility open. “I like the 
idea of being able to go in 

and talk about health care,” 
she said, adding consumers 
will have a place to find out 
what resources are available 
and the kinds of decisions 
they can make about health 
and wellness.

“I am actually going to 
have some of my employees 
come by and check it out,” 
Dudek said.

Blue Cross and Blue Shield 
of Florida Inc. serves about 
7 million Floridians with 
health insurance services. 

“People have been ask-
ing me ‘Why don’t you keep 
your interactions online? 
Isn’t that the cheapest way 
to do things?’ Well, frankly, 
you can buy a toaster online, 
but health care is more com-
plicated. It’s more personal, 
and we believe that a com-
mitment to our members, our 
customers is demonstrated 
through having these retail 
stores and making them very 
accessible to the communi-
ty,” Geraghty said.

By Dave Hodges
Democrat Business Editor

Blue Cross opens health and insurance center

Fairfield  
Inn & 
Suites 
opens

George Koikos, co-own-
er of Georgio’s Fine Food 
and Spirits on Apalachee 
Parkway, had been hoping 
someone would come in and 
develop the property next 
door where the Dutch Inn 
used to be.

His prayers were answered 
last year when work started 
on the Fairfield Inn & Suites, 
which is next door to the res-
taurant.

Tuesday the staff at the 
hotel celebrated its open-
ing with a ribbon-cutting. 
It is the third local hotel to 
be opened by Larry Blum-
berg & Associates, a hotel 
owner and operator based 
in Dothan, Ala. Blumberg’s 
other Tallahassee hotels are 
the 85-room Hilton Garden 
Inn on Blair Stone Road, and 
a 79-room Fairfield Inn on 
North Monroe Street.

The 97-room Fairfield on 
the parkway has comple-
mentary breakfast, laundry 
facilities, pool and gym, said 
Kelly Coppock, general man-
ager. There’s also a board 
room available.

“We are very excited,” she 
said. “We are aware this is 
an exciting time right now 
in Tallahassee with session 
going on. But we are also 
looking forward to foot-
ball season when that time 
comes. We are ready to make 
everyone feel at home while 
they root for their teams to 
win.”

The hotel’s opening Dec. 
15 made it the third hotel 
surrounding Koikos’ res-
taurant, along with Home-
wood Suites and the Hamp-
ton Inn. He believes he’s in 
a good place.

“They did a wonderful 
job developing that proper-
ty over there,” he said. “But 
I love them all (in his area). 
They are good people.”

By Elizabeth M. Mack
Democrat staff writer

Use technology to tell your story
I was sit-

ting at Little 
Italy Res-
taurant last 
night wait-
ing on a to-
go order, 
sipping a 
Moretti, and 
talking to 
the own-

er about her childhood in 
Albania. 

She has great stories of 
homemade wine and cook-
ing whole animals in the 
old country. However, my 
favorite part of the con-
versation was that she told 
me Little Italy has been 
in business for 26 years in 

Tallahassee. 
What an incredible 

achievement. With so many 
businesses not making it 
through these turbulent 
times, it’s great to see such 
a place continue to thrive. 
It’s also a reminder to all 
businesses to celebrate 
those anniversaries. 

At my company, Aegis 
Business Technologies, 
we recently celebrated 15 
years in business. Intents 
Events brought over the 
tents, Jim and Milts fired 
up the barbecue, The David 
Zimmer Experience played 
some music. We also set 
up a photo booth and Sister 
Amanda read fortunes.

Why am I giving you this 
much detail? Because you 
need to make it a celebra-
tion of everyone in and 
out of your company. We 
had more than 100 guests 
join us and it was truly 
a remarkable occasion. 
Technology allows you to 
share the experience in 
ways that in the past were 
not possible. 

We filmed videos, post-
ed updates with pictures 
on Twitter and Facebook, 
and sent the press release 
out via email. All of these 
were done at little or no 
cost. We, in fact, celebrated 
with more than 100 guests, 
but we celebrated digitally 

with hundreds more. 
When your corporate 

anniversary comes up, be 
sure to celebrate. Design a 
sharp logo commemorat-
ing the occasion, throw a 
party and share it with the 
world. Every year in busi-
ness is a gift and a bless-
ing, so make the most of it 
and let technology help you 
get the word out.
— Blake Dowling is chief busi-

ness development officer at 
Aegis Business Technologies. 

His technology column is pub-
lished monthly on Wednesday 

and his blog appears weekly 
at Tallahassee.com. Contact 

him at dowlingb@aegisbiz-
tech.com.

Blake 
Dowling

Biz Tech
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Blue Cross and Blue Shield opened it’s eighth storefront in Florida on Tuesday on 
Apalachee Parkway in Tallahassee. The office will offer health screenings, claims assis-
tance, information on health insurance plans and other services. 

Miss a day. Miss a lot.


