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Protecting confidentiality 
brings jobs to Tallahassee

Imagine 
posting on 
Facebook 
that you are 
consider-
ing relocat-
ing your 
business 
to another 
state. With-
in minutes, 
your kids 

are upset about changing 
schools, your employees 
start looking for other jobs 
and your competitors are 
strategizing about how to 
take advantage of a chang-
ing market. 

The simple act of explor-
ing your options has set 
in motion a sequence of 
events that could prove 
extremely detrimental to 
your business — and your 
life.

While no business own-
er is likely to post such 
speculative information on 
Facebook, without exist-
ing protections from the 
state of Florida, businesses 
exploring the possibility of 
a relocation or expansion 
that involves public fund-
ing would face a similar 
scenario. 

One of the roles of the 
Economic Development 
Council of Tallahassee-
Leon County is to work 
with companies that want 
to know if our communi-
ty has the facilities, work 
force, training capac-
ity and business environ-
ment to fit their needs. In 
fact, we most often work 

with site consultants who 
do not divulge the identi-
ty of their clients for the 
reasons already discussed. 
It can be a long process, 
and it is often unnecessary 
to discuss certain details 
until all parties involved 
know if the courtship has a 
chance.

And that process goes 
both ways. Over the past 
several years, the EDC 
and its partners in govern-
ment, education and busi-
ness have developed spe-
cific criteria for evaluating 
companies that show inter-
est in our community. We 
want to make sure these 
companies would add real 
value to the community by 
creating high-quality jobs 
above the average wage, 
playing an active role in 
regional development, 
demonstrating growth 
potential and developing 
connections to other indus-
tries.

Although attracting new 
businesses to the area 
receives the most atten-
tion, the EDC spends 
more than 60 percent of 
its time and resources on 
addressing the needs of 
local existing business-
es, including start-ups 
and those businesses that 
result from university-
based research. In all of 
those cases, it is equally 
important that a business’s 
intentions are protected 
as to not give away a com-
petitive advantage. Plans 
to add a warehouse or hire 

timore, Md., who plans to 
spend Dec. 25 watching a 
movie, catching up on read-
ing or killing time on the 
Internet. His real Christ-
mas celebration — which 
includes his dad dressing 
up as Santa and the extend-
ed family exchanging gifts 
and eating a big meal — will 
happen a few days later.

That’s because it’s cheap-
er for Al-Qudaihi and other 
relatives to fly to his par-
ents’ home in Indianapolis 
after Christmas. Besides, 
Al-Qudaihi figures that the 
prices on gifts he plans to 
buy will be much cheaper 
after Christmas.

“Nothing changes,” says 
Al-Qudaihi, 27, who works 
in information-technology 
consulting for a public uni-
versity. “Just the date.”

Meanwhile, Russell, the 
North Carolinian mom, isn’t 
sure how her sons, ages 8 
and 10, will react when they 
learn Christmas will come 
late for them.

Postponing the celebra-

tion is the only way Russell, 
a customer service work-
er, can manage to afford 
Christmas this year because 
she had to take two weeks 
off without pay recently 
when her youngest had his 
tonsils removed. She fig-
ures if she waits until after 
Christmas to go shopping, 

she’ll be able to scrounge 
up money to buy each boy 
a video game, a board game 
and one piece of clothing.

“It might be a little upset-
ting to start with,” says Rus-
sell, 41. “I’ll tell them, ‘I’m 
sorry Santa didn’t come by 
today. Maybe he’ll come by 
next week.’ ”

Beth 
Kirkland
Economic 
Development

Make the right impression 
with potential employers

It’s important to make an 
impression when going in for 
a job interview.

“An impression is created 
within the first 7 seconds of 
meeting someone and with no 
second chance, it is impor-
tant to make 
the most out 
of it,” said 
K i m b e r l y 
Moore, CEO 
of Workforce 
Plus. “Using 
the tips pro-
v ided a nd 
paying atten-
tion to your appearance and 
body language is the first 
step in making a great first 
impression with an employ-
er.”

And you also want it to be 
memorable, in a good way, 
said Wendy Hedrick, founder 
and CEO of Dress for Suc-
cess Tallahassee.

But going on an interview 
doesn’t mean you have to 
buy something new from 
the mall, especially if you 
can’t afford it. 

“In a competitive market 
like this, you need that added 
push (when going in for an 
interview),” Hedrick said.

Dress for Success is a non-
profit organization that has 
been providing free work-
force attire to women since 
2010, Hedrick said.

“We feel that if you look 
your best, you feel your 
best,” she said. “And we want 
each person who comes to 
us to leave a lasting impres-
sion.”

The women are referred to 

By Elizabeth M. Mack
Democrat staff writer

Guidelines
Be clean and well-

groomed. 
Hair may reflect current, 

conservative styles pro-
vided that hair is clean and 
is a natural color. For men, 
beards, mustaches, and 
sideburns should be neatly 
trimmed.  

Tattoos and body pierc-
ings (other than earrings) 
should not be visible.  

Conservative cloth-
ing must be neat, clean, 
unstained and free of rips, 
tears or holes.   

Inappropriate attire
Beach, gym or leisure 

clothes.
Denim clothing.
Clothing or accesso-

ries with advertising, slo-
gans, cartoons or other 
distracting or inappropriate 
designs.

Clothing with frayed 
cuffs or holes.

Tight fitting or see-
through clothing.

Low-cut shirts or sweat-
ers.

Back-baring shirts or 
dresses

Spaghetti straps, tank, 
halter, or crop tops.

Skirts or dresses with 
thigh-high slits or that rise 
more than 2 inches above 
the knee when standing.

Slacks or skirts that 
are too long, as they can be 
a safety hazard. The hem 
of slacks or skirts should 
not touch the ground when 
you’re standing.  

Baseball caps.
Athletic shoes and flip-

flops of any kind including 
rubber, leather and cloth.

Any extreme in dress, 
accessory, fragrance or hair 
style.  

— Workforce Plus

Dress-for-success tips

Shoppers
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Day-after-Christmas shoppers make their way through 
snow in Union Square in New York in 2010. Some people 
postpone shopping — and holiday travel — until after 
Christmas to save money.

the organization’s boutique 
from various other commu-
nity organizations. Some of 
their community partners 
are Brehon Family Services, 
Division of Vocational Reha-
bilitation, The Lift Program 
at DISC Village and Work-
force Plus.

The women must active-
ly be looking for a job. And 
once they land a job, they are 
invited back to the boutique 
to pick out two to three more 
outfits to get them started on 
building their wardrobe.

“Many of the women we 
get have a variety of differ-

ent stories,” Hedrick said. 
“They often come in their 
street clothes. And when 
they pick up that bag they 
wouldn’t normally be able 
to buy, or the nice blouse or 
suit, you can see their faces 
light up.” 

For interviews Hedrick 
suggests, picking out some-
thing that is special, but mak-
ing sure that is appropriate — 
something that is not too tight 
and that you wear well.

“You want to make sure 
you put your full effort into,” 
she said. “It won’t go unno-
ticed.”

25 new sales executives is 
not something their rivals 
need to know until it is 
absolutely necessary. 

To help qualifying com-
panies that are relocat-
ing to or expanding in our 
area, the state of Flori-
da offers tax refund pro-
grams that are matched by 
our local governments to 
help offset start-up costs. 
These incentives are per-
formance based, which 
means the companies must 
create the promised jobs 
and pay their taxes before 
they ever see a check. 
The risk is extremely low, 
because if they don’t keep 
their end of the bargain, 
they don’t get a dime. 

Without the ability to 
consider these opportu-
nities confidentially, or 
evaluate them properly, 
Florida would no longer 
be competitive. Tallahas-
see would no longer be 
competitive. We need our 
local businesses, as well 
as those companies that 
are considering making an 
investment in Tallahassee, 
to have confidence that 
considering our area will 
not result in a premature 
panic back home.

— To learn more about the 
EDC’s efforts to promote job 

creation in Tallahassee, visit 
www.taledc.com. 

Tim Broeseker, MD

Board Certified, Hematology/Oncology

TMH.org

Tallahassee Memorial 
Physician Partners,
Cancer & Hematology Specialists  
       welcomes 
 Tim Broeseker, MD and his patients.

Dr. Broeseker has been caring for patients in our community for over 

22 years and we are proud to have him on our team.  As of January 3, 

Dr. Broeseker will be seeing patients at 1300 Miccosukee Road. 

In mid 2012, the practice will relocate to the Tallahassee Memorial 

Cancer Center located at 1775 One Healing Place.

Appointments and Information:

(850) 877-8166 thru December 31, 2011
(850) 431-5360 beginning January 3, 2012 

 

(850) 402-9900


